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ROLEX 
Rolex, founded by Hans Wilsdorf in 1905 is the largest single luxury 
watch brand known for its  uncompromising style and quality. World 
famous for its performance and reliability.

Instore Event
We organised a large in-store event where we invited our  High Net 
Worth clients and celebrities. For this event we  also partnered with 
Moët & Chandon and Hennessy who  provided their top of the range 
champagne and cognac on

the night as well as Aspinal of London who contributed to the  luxury 
gift bags. Our Other partners included Quintessentially  Group, 
Montegrappa Italia and Scent of Africa.

The event was filmed and photographed by the Lux Afrique  team 
and additionally featured on the channel 4 show ‘Lagos  to London’ 
about Nigeria’s super-rich which featured Lux  Afrique founder 
Alexander Amosu.

Lux Afrique have also partnered with Rolex to provide our  members 
with special discount offers on their products in  store through our 
brand loyalty card scheme.

Robert Pires, Alexander Amosu 
& David Coleridge

Alexander Amosu with Ozumba and Oseloka 
Mbadiwe.

Business mogul Duncan Bannatyne and guests
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ROLEX 
Social Media/Online Presence
Promotion and publicity on our Instagram page. Promotion and publicity on our Facebook page.

Website: Articles created pre and post event on luxafrique.net

Contact: Nick Tolfree, Rolex Store Manager
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ROLEX 
Reach
For any event we partner with, we only invite the best clientele to suit your target audience. Not only do we publicise and promote the event on our  social media 
platforms with a total reach of at least 25,000, not to mention the readership of luxafrique.net if we create articles alongside the event.

Our invitees (if on social media) can also publicise the event on their social media platforms, see example below:

Nigerian billionaire Daughter Florence Otedola aka DJ Cuppy (centre) at 
our Rolex event.

So for just one of our invited guests, this could be a potential additional reach of at least 140,000 for just one of their social media platforms. 

We also offer a PR and Marketing service to publicise events and your brand to High Net Worth Individuals in Africa.

This was shared on her instagram page:
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HUBLOT

Hublot, founded by Carlo Crocco in 1980. Exquisite Swiss watch brand representing the art of  fusion in their pieces.

High Net worth guest invitation and engagement
We invited our High Net Worth clients/members to the Hublot event at one of London’s trendiest hotels, which was also publicised on our social  media 
platforms.

Social Media/Online Presence
Promotion and publicity on our Instagram and Facebook pages.

Contact: Camilla Richardson, Hablot Head of Marketing
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MONACO
Monaco F1 Yacht Party - The 2016 Party was one of the best in Monaco, the atmosphere was almost  palpable and our guests had a fantastic time.

Private Events
We had the pleasure of organising a private event on a superyacht  
where we invited our High Net Worth clients/members. This was a true 
VIP event with an exclusive guest lists and the best  entertainment. The 
event was filmed and photographed by the Lux  Afrique team as well as 
publicised on our social media platforms  along with a short video.

Social Media/Online Presence
Promotion and publicity on our Instagram and Facebook pages.

Contact: Roberta Anna, Partner at LJ Partnership
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BERKELEY PROPERTY DEVELOPERS 
Berkeley Homes was founded in 1976. Today it is one of the UK’s best known developers of new homes.

Product Launch and engagement
We partnered with Berkeley to organise an event to showcase their luxury properties to our  High Net 
Worth Clients. For this event we also partnered with a high end African cuisine  company to provide 
our guests with a taste of Africa. This was a 3 day event which was filmed  and photographed by the Lux 
Afrique team.

Show home

Social Media/Online Presence  
Promotion and publicity on our Instagram  and 
Facebook pages

Contact: Tim Pettman, Berkeley Homes Sales Director 
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ZEGNA
Ermenegildo Zegna is an Italian luxury fashion house that makes men’s clothing and accessories, founded in 1910.

Influencer Engagement
Zegna requested for a high profile influencer that can  connect their 
brand with other influencers by providing  clothing and accessories 
for a photoshoot. Perfect way  for them to market their items to the 
High Net Worth  African audience.

Social Media/Online Presence
Marketing and Promotion opportunity with a high end profile influencer via his  
Instagram page. Images will also be used for PR including features in magazine and  
newspaper print.

Contact: Alvaro Sanchez, Store Manager
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CHANEL
Chanel is a world renowned fashion house that specialises in luxury haute couture. The designs of Coco Chanel are classic, elegant and timeless.

Instore Event
Lux Afrique invited a select few guests for this private viewing at the Sloan  
Street store for an intimate wine tasting and presentation of the Monsieur 
Watch. Lux Afrique managed  and invited a select few guests with a keen eye 
for the brand.

Social Media/Online Presence
Promotion and publicity on our Instagram  and Facebook pages as well as the 
pages of our guests 
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CARTIER 
Founded in Paris in 1847, Cartier is a French luxury goods company that designs, manufactures and distributes fine jewellery.

Brand Collaboration
To celebrate the 56th Nigerian Independence Day celebrations, Lux Afrique partnered with Cartier for an exclusive dinner at the House of  Commons hosted 
by Lux Afrique, The Nigerian High Commission and The Cartier Retail director. Cartier unveiled their exclusive “ Cactus De  Cartier Collection” to the VIP guests 
including MPs, sports and media personalities. Guests were gifted with a luxury goody bag including exclusive Cartier and Aspinal of London Items
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CARTIER 
Founded in Paris in 1847, Cartier is a French luxury goods company that designs, manufactures and distributes fine jewellery.

Social Media/Online Presence  
Promotion and publicity on our Instagram  and Facebook pages as well as the pages of our guests 

Alexx Ekubo with Cartier sales Personnel Nigerian Actor Alexx Ekubo, lux Afrique Founder 
Alexander Amosu and talent Agent Gory 

Barawa

Nigerian billionaire heiresses Florence and 
Tem Otedola aka DJ Cuppy  (centre) and  the 
Nigerian socialites the Mbadiwe Twins  at the 

House of Commons.
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RALPH AND RUSSO 

Ralph & Russo is a British luxury goods company and haute couture fashion house. It became the first British brand to be elected in almost 100 years by the 
Chambre Syndicale de la Haute Couture to show its collection on the official schedule at Paris Haute Couture Week.

High Net worth Guests Engagement and Invitation
For the launch of the Ralph and Russo’s Spring summer collection at Paris Haute Couture Fashion week in Paris,Lux Afrique Invited key high net worth guests to 
the catwalk show and exclusive entry to the after party. Lux Afrique hand picked selected guests with a keen eye for haute couture fashion in order to maximise 
enagement.
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LOUIS VUITTON 
Louis Vuitton Malletier, commonly referred to as Louis Vuitton, or shortened to LV, is a fashion house and luxury retail company founded in 1854 by Louis Vuitton.

Instore Event 
Louis Vuitton asked Lux Afrique to host a select few high-net worth clients, in the VIP Apartment at the Louis Vuitton store on bond street, London. 
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ROLLS ROYCE

High Net worth Guests Engagement and Invitation 
We are delighted to invite our VIP HNW guests to Rolls Royce ‘Power Redefined Experience’. They had the rare opportunity to put a selection of Rolls-Royce 
models including Black Badge, Wraith and Dawn to test, guided by a knowledgeable Rolls-Royce Product Expert.  
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DON PERIGNON
High Net worth Guests Engagement and Invitation
The new vintage 2009 before entering the market. Hosting a series of private tasting in an exceptional house in central London to celebrate this launch and offer a 
few privileged people an exclusive introduction of this vintage.

A very limited number of our VIP guests have been invited to these sessions, most of them are wine professionals, it is a very exclusive opportunity to be there. 
Our guests will was among the very first people to taste this vintage since it will not have been launched yet. These sessions will be very intimate and hosted by 
experts from Dom Perignon. There will be a comparative tasting with this new vintage but also some back vintages that now have become collector’s champagnes.
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Some of the other brands Lux Afrique are working with:

For more details regarding specifications and rates, please contact sales@luxafrique.com

8 Duncan Street,
Suite 117, London,

N1 8BW
United Kingdom

www.luxafrique.com
www.luxafrique.net 


